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Fesco® Board Product Recycled Content 
Insulation and Cover Board Systems 

 
Johns Manville Fesco Board products contain 28% - 37% post-consumer recycled newsprint 
along with perlite and other materials. This makes Fesco an environmentally conscious choice 
for commercial roofs.  This recycled content enhances its lightweight, easy-to-shape and fire-
resistant properties.  
 
Below are the average recycled percentages for both post-consumer and pre-consumer 
recycled content for each Fesco product by size.  
 

Flat FESCO Post-Consumer 
Recycled Percent

Pre-Consumer 
Recycled Precent Total Duraboard Post-Consumer 

Recycled Percent
Pre-Consumer 

Recycled Percent Total

3/4" - 1" 33% 0% 32% 1/2" 37.0% 0% 37%
1 1/2" 30% 0% 30% 3/4"-1" 32.0% 0% 32%

Tapered FESCO Post-Consumer 
Recycled Percent

Pre-Consumer
 Recycled Precent Total FESCO Foam Post-Consumer 

Recycled Percent
Pre-Consumer

 Recycled Percent Total

3/4" 32% 0% 32% 1.5" 33.3% 3.7% 35%
7/8"-1" 32% 0% 32% 2.0" 29.7% 4.6% 33%

1"-1 1/8" 31% 0% 31% 2.5" 27.4% 5.1% 32%
1 1/4" 31% 0% 31% 3.0" 25.0% 5.7% 30%
1 3/8" 30% 0% 30% 3.1" 24.7% 5.8% 30%
1 1/2" 29% 0% 29% 3.5" 23.4% 6.1% 29%

4.0' 21.8% 6.5% 28%
4.5" 20.0% 7.0% 28%

Cant/Edge Strips Post-Consumer 
Recycled Percent

Pre-Consumer
 Recycled Percent Total

3/4"-1" 37% 0% 37%  
 
These percentages can aid in certifying buildings under the U.S. Green Building Council’s 
Leadership in Energy and Environmental Design (LEED) Green Building Rating System™.  A 
new study posted on the U.S. Green Building Council’s homepage by the CoStar Group shows 
occupancy, rental rates and sale prices are higher in LEED certified buildings than in 
conventional buildings. 
 
Another positive environmental benefit of Fesco products is its light weight properties.  This 
allows more boards to get shipped to a job site on fewer trucks.  
 
Johns Manville Fesco Board products have always been manufactured with recycled products 
and have stood the test of time with over fifty years of success.  
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